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Penetration of mobile by age
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So ... just how big is it?

Sweden 110%

Italy 105%

Iceland 104%

Czech Republic 103%
UK 100%

Austria 97%

Portugal 95%

Source: The Digital Business & CIA World Factbook
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Texting in UK

Current “attitude™

Usage — Boys like
texting, girls like texting
and talking! Adolescents

>100 billion texts

sent in UK since 1999

~90 million texts

sent every day

Source:

Buying — Forget girl-power,
“pester-power” rules — but
parents legitimise purchase
based on safety

Channels - move
away from
indiscriminate
purchase from mass
channels — parents
pting for post-pay

Privacy - Kids
show desire for
“privacy” around
usage ... the ME
generation!

r Customer Care  — never
| consider calling customer
care! That's for grown-
up’s. Don't expect things

{0 go wrong!

mobile than you
might think ...
often working
to a budget

show high degree of
interest in games:

Safety —
Convinced their
handsets will
udget —Have | ) ultimately be lost or
a more sensible | | stolen — don't care
U atiitude to the about health risk
money spent on
Control - control is for

kids!! BUT increasingly
understand the ‘new world"
language of spam and
intrusion!
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Handset developments

Prepay — anonymous

Colour

Higher bandwidth — 2G, 2.5G, 3G
Usability — W.O.W.

Convergence — e.g. cameras

Low cost / high features

... and kids stuff too!
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Service developments

Texting (SMS) keeps growing
Personalisation / downloads
Camera phones (MMS)
Music and community

Easy payment (premium SMS)

WAP / i-mode
Variety
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Convergence — “all-in-one”
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TV?
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Technical evolution

26
SMs H
P2p i Applications
SMS i Roaming

voicemail

i Video-messaging i
i Businessemail | CRMISAP

25G 2.5G / 3G/WiFi 3G/ HSDPA

Mobile TV
Video High quality
Integrated mobile video
messaging
i Colourcontent i Consumer emai Locaton based
H i services.
Music Shaed conten
- Mu\nn\;ye' Mobile broadband
Games i Mobile Internel Rich multimedia

Public service

solutions, CLEIEED
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And there’s more tech to come!! Topics
WiFi — wireless broadband
Children’s use of mobile
HSDPA (super-fast 3G!!)
General trends — technical
Roll-up LCD screens
Bluetooth — bluejacking & war General trends — social
nibbling Network Operator’s Code of Practice
Location gaming Our changing responsibility
Smart cards to swipe cards
Mobile / remote Wiki's
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Who are the new pioneers?

More complex consumers
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Content in a chaotic world DIY customisation

DIY customisation Virtual connections

Minipreneurs Life Caching

Curated consumption Masters of the

Masclusivity YOUniverse

Twinsumers Online Oxygen

Generation C Planned Spontaneity
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Remarkable changes
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Social concerns

Health (Stewart Report)
Access to unsuitable content material
Access over contact services

Theft, bullying, spam, premium charges subscriptions,
nuisance & malicious calls
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Operator concerns
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The history of the code ..

Rapid technology change

Awareness of growing stakeholder concerns
Desire for self-regulation

Consultation

Publication

Implementation

Policing & Review
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Self regulation ... “The Code”

Content / service rating
Parental controls
Prevent illegal content

Initiate action against SPAM, malicious
communication,

Public awareness and education
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Self regulation ... “The Code”

Commercial Content

® Operators and content providers self-classify their
content according to an independent framework

® Services classified as 18+ must be behind
content controls (e.g. age verification)

Internet Content

® Operators must offer parents the opportunity to
apply a filter to restrict access to 18+ content
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Self regulation ... “The Code”

Independent body

® |MCB - created a framework, based on existing
social standards and common sense

® |Initially, only two classifications: 18+ and all other

® Un-moderated chat to be classified as 18+;
definition of ‘moderation’ issued

the

business

Specific discussions post Code

Chat

SPAM mgt

Location Based Services
Dating

Gambling services
Mobile video sevices

Education and awareness
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Social Technology

Chatrooms

Instant Messenger
Blogging
Xingtone.com
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So what?

Children are the receivers, creators and broadcasters of

Wikipedia.com digital content
Zara's Guide Kids increasingly see themselves as a “powerful voice”
Review sites They look to themselves as their sources of information
They want this freedom
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DIY media Society must keep the pressure on

| believe public and private sector alike
should be encouraging developments

| believe this should be actively
encouraged — it creates a social
network

Focus on the right services

Education

Social networking

Social cohesion

Teach common sense and boundaries

Stakeholders pressured self-regulation
amongst operators — that was right!

Others can only do so much ....
become less ignorant

Industry must seek better solutions to
the generic use of credit cards as age
verification

Industry must ask themselves
guestions about the future control of
uncontrollable service development
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Outstanding “Code” issues

Success of ‘policing’
Robustness of age verification
Marketing to families — burying
heads in the sand?

New media types — and ‘learning
cycle’ of IMCB
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“Unleash the power within”!

Mobile is a force for good — it brings invaluable
security, social connection and instant access

Use it sensibly, put the right controls in place, but
then EMBRACE the social technology possibilities —
just like our children are doing.
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